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MERCEDES BENZ - HOW A GREAT CAMPAIGN CAN ALMOST KILL A
COMPANY

GRIN Verlag. Paperback. Book Condition: New. Paperback. 60 pages. Dimensions: 8.1in. x 5.7in. x 0.3in.Essay
from the year 2009 in the subject Communications - Public Relations, Advertising, Marketing, Social Media,
grade: A, Ohio University (E. W. Scripps School of Journalism), course: International and Crosscultural
Advertising, language: English, abstract: What started as one of the biggest and most expensive campaigns in
the German automobile industry, almost ended in a disaster for the company. The result was the biggest crisis,
a German automobile company had ever faced. Mercedes-Benz is a high-class automobile company. Its
products stand for luxury, reliability and dependability. But high-class cars are expensive and only aFordable
for the richer part of society. To keep pace with the fast developing automobile industry all over the world,
Mercedes-Benz decided to invent car that reunites all three values, the company embraces. This car - the
Mercedes-Benz A-Class - should have another important feature: It is aFordable for the middle class. With this
car, Mercedes was approaching a new market segment and therefore new target audiences. A campaign, that
fits the new car in the overall Mercedes image, was crucial. In May 1996 Mercedes Benz started its huge
advertising campaign - almost one and a half years prior to the oFicial product launch on October 18th 1997.
More than 100 million Euro will this launching campaign cost the company. Despite that the campaign only ran
in the European market, the Mercedes-Benz brand and this specific campaign caught international attention.
Newspapers from all over the world accompanied the A-Class until its oFicial launch. These newspapers were
also there, when the crisis occurred, that almost harmed the company on a long-term basis. Right aGer the
launch, the car, that was supposed to be innovative, reliable and safe, failed in the so called moose-test. AGer
almost...
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Th e Old  Testamen t C li f f s  N o tes         
Cliffs Notes. Paperback. Book Condition: New. Paperback. 96 pages. Dimensions: 8.1in. x 5.1in.
x 0.3in.The original CliFsNotes study guides oFer expert commentary on major themes, plots,
characters, literary devices, and historical background. The latest generation...
Sav e eBo o k »  

TJ  n ew  co n cep t o f  th e Presch o o l Qu ality  Ed u catio n  En gin eerin g th e d aily                                
learn in g b o o k o f :  n ew  h ap p y  learn in g y o u n g ch ild ren  ( 3- 5 y ears)  In termed iate                               
( 3) ( C h in ese Ed itio n )        
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking
number will be provided aGer the shipment.Paperback. Pub Date :2005-09-01 Publisher:
Chinese children before making Reading: All books are the...
Sav e eBo o k »  

DK Read ers Day  at Green h ill  Farm L ev el 1  Begin n in g to  Read           
DK CHILDREN. Paperback. Book Condition: New. Paperback. 32 pages. Dimensions: 8.8in. x
5.7in. x 0.2in.This Level 1 book is appropriate for children who are just beginning to read.
When the rooster crows, Greenhill Farm springs...
Sav e eBo o k »  

TJ  n ew  co n cep t o f  th e Presch o o l Qu ality  Ed u catio n  En gin eerin g th e d aily                                
learn in g b o o k o f :  n ew  h ap p y  learn in g y o u n g ch ild ren  ( 2- 4 y ears o ld )  in  small                                         
classes ( 3) ( C h in ese Ed itio n )        
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking
number will be provided aGer the shipment.Paperback. Pub Date :2005-09-01 Publisher:
Chinese children before making Reading: All books are the...
Sav e eBo o k »  

Silv erligh t 5  in  A ctio n     
Manning Publications. Paperback. Book Condition: New. Paperback. 1000 pages. Dimensions:
9.2in. x 7.3in. x 2.0in.Summary A thorough revision of the bestselling Silverlight 4 in Action.
This comprehensive guide teaches Silverlight from the ground up, covering...
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